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adventurous.  Sophisticated.  Charged with 

a new level of excitement.  as one of the 

best performing super-regional shopping 

destinations in the country, Bellevue Square has 

undergone a spectacular renaissance:  a major 

45+ million dollar renovation to create a one-

of-a-kind urban Garden setting that showcases 

our stores on the cutting edge of retail.  

long recognized as the definitive shopping 

destination in the Pacific Northwest, Bellevue 

Square enjoys a 60+ year legacy as the favorite 

gathering place and retail heart of the wealthy 

eastside community, in the Seattle metro area.  

Now Bellevue Square is positioned for an era 

of explosive growth in one of the strongest 

emerging markets for luxury in the country.

Surrounded by Wealth
• Nearly 40,000 Millionaire 
Households Are Located 
Within a 10-Mile Radius 
of Bellevue Square
• Over 11,000 Millionaire 
Households Are Within 5 miles

Source:  Claritas, 2008A StuNNiNg tRANSfORMAtiON



Combining the bright spaciousness and 

warm illumination of sky lights with the sleek 

sophistication of an urban contemporary 

environment, Bellevue Square remains true 

to the vibrant spirit of the Pacific Northwest 

with lush inspiring plantscapes, natural 

stone flooring, cherry wood accents and 

graceful iconic elements.  The 45+ million 

dollar renovation is complete… and meets 

or exceeds expectations by every standard.

recognizing the strength, affluence and 

emerging sophistication of the eastside 

market, luxury and contemporary brands 

wanting to expand their uS presence find 

Bellevue Square to be the perfect choice for an 

interior location in a proven successful center.  

Bellevue Square is often a first-in-the-market 

location choice and is an ideal destination 

for a flagship store in the Pacific Northwest.

“Our Vision is to raise 
Bellevue Square to a new 
level—one that matches the 
growing sophistication of our 
shoppers and positions us to 
add more luxury retail and 
prestigious brands.”

Kemper Freeman Jr.

Chairman and CeO 

Kemper Development Company
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tHe uRbAN gARdeN
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There’s a new spirit of vibrant growth in the air.  

Bold.  Dynamic.  Invigorating.  The renaissance 

of Bellevue Square has attracted new market-

exclusive luxury and upscale brands to The Pacific 

Northwest, such as Burberry, 7 For all Mankind, 

Michael Kors, lacoste, Free People, vera Bradley 

and eileen Fisher.  They are joining the already 

established, successful luxury and premier 

brands at Bellevue Square, including Tiffany 

& Co., Movado, Montblanc, Oilily and Mercer.

Completing its largest major multi-million dollar 

renovation to date at one of its best performing 

stores in the country, Nordstrom is attracting 

more affluent customers with a variety of in-

store luxury designer boutiques.  Nordstrom 

has exponentially increased its designer and 

couture offerings in both size and number of 

lines.  Major contemporary brands are also 

leveraging this rare opportunity for growth.  

Williams-Sonoma, Banana republic and 

Pottery Barn are all doubling their retail spaces, 

in order to build their new flagship stores.  

New Nordstrom in-Store
Luxury designer boutiques
fendi*
gucci**
dolce & gabbana**
Prada**

* Handbags

•• apparel and Handbags

tHe NeW RHytHM Of RetAiL



the bellevue Collection
Sophisticated features
• 250 contemporary 
and luxury retailers
• 19 fine restaurants and clubs
• upscale billiards and bowling
• 16-screen luxury cinema 
• two four-star hotels with 
over 1,000 luxury guest rooms
• One million sf of 
Class A office space
• 148 luxury residences
• 10K free parking spaces

Bellevue Square is the retail nucleus that 

galvanizes and drives The Bellevue Collection:  

the cultural epicenter of the wealthy eastside 

that is the ultimate destination for shopping, 

dining, work, urban living and recreation… as 

well as a burgeoning hot spot for entertainment 

and nightlife.  a vibrant fusion of lifestyle 

and aspiration, The Bellevue Collection 

features Bellevue Square, lincoln Square and 

Bellevue Place, including two four-star hotels.  

The dynamic synergy between Bellevue 

Square and the other elements of The Bellevue 

Collection has created a critical mass of 16 million 

visitors a year—and growing.  a cultural magnet 

that attracts wealthy Puget Sound residents 

and professional workers from the downtown 

district, as well as affluent regional and 

international business and leisure travelers, both 

regional and international, this bustling urban 

streetscape offers a one-of-a-kind cosmopolitan 

adventure that truly defines The New Northwest.  

tHe PuLSe ANd tHe POWeR

extraordinary traffic
• Over 16 million visitors a year
• 40K affluent professional 
workers per day located 
within walking distance, 
4K on-property, 
connected via skybridge
• 706K tourists and business 
travelers per year in bellevue*
• Headquarters for 
eddie bauer and home 
to the NW HQ for Sales 
and Marketing for Microsoft

* Source:  Bellevue Convention Sales Group, 

WHr Trends Data, eastside
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The renovation raises Bellevue Square to 

a new level of sophistication, to match 

the other components of The Bellevue 

Collection, as well as the tastes of the luxury 

and upscale eastside shoppers.  Within a 

10-mile radius of Bellevue Square, there are:

• 39,921 millionaire households

• 17,035 households with $750-$999K income

• 25,874 households with $500-$749K income*

To satisfy the emerging demand for luxury 

and contemporary upscale brands, Bellevue 

Square is in the process of implementing a 

strategic re-merchandising plan that places 

an emphasis on retail neighborhoods.  each 

having a distinct personality, as well as 

demographic and psychographic appeal, these 

retail neighborhoods leverage the powerful 

synergies between brands and make it easier 

for shoppers to find the brands they want.

*Source:  Claritas, 2008

tHe NeW Vue Of SyNeRgy

“the Key to Our New 
Retail Neighborhoods
is synergy.  Our vision is to 
create a collection of luxury 
brands that our affluent 
customers are asking for 
and aspiring to experience.  
the unique dynamic of each 
retailer will complement its 
neighboring brands, to create 
a inspiring fusion of luxury 
and vibrant retail energy.”

Jana Koeberle  

vice President, leasing

Kemper Development Company
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SEATTLE

THE BELLEVUE 
COLLECTION

tHe PiNNACLe Of PROSPeRity

The City of Bellevue is in the heart of the 

affluent eastside and includes 18 out of the 

20 wealthiest zip codes in the Seattle metro 

area.1  In comparison to Seattle, there are 

nearly 50% more eastside households with an 

income of over $150K.  The average household 

income of the primary market is $102K… and 

the average household net worth on the 

eastside is $350K, versus $230K for Seattle.

14

impressive incomes and Net Worth2

Radius 2 Miles 5 Miles 10 Miles

Population 30,059 229,172 1,062,447

families 7,780 58,624 243,615

HH income $150k-249k 1,367 17,033 36,652

HH income $250k-499k 732 4,125 12,239

HH income $500k+ 430 2,808 6,570

HH Net Worth 

$1,000,000+

1,692 11,315 39,921

Sources:

1, 2 Hebert’s research, Inc., 2008

3 Claritas, 2008

average HHI | Population        2 Mile: $104,121 | 30,122           5 Mile: $104,011 | 228,112           10 Mile: $85,869 | 1,061,879

Seattle and eastside average Household Income by Zip Code 

       $90,000+          $75,000-89,999          less than $75,000

Source:  Hebert’s research, Inc., 2008



upscale.  authentic.  educated.  ready to 

enjoy the good life.  The eastside residents 

who live in the Bellevue Square trade area 

are college-educated professionals, with a 

median householder age of 49 years.  Over 41% 

are white-collar professionals and 38% have 

graduated with a four-year degree or higher 

level of education.  They live in homes with a 

median value of $454K, versus $177K for the uS.1

Over 56% of households within the 10-mile 

radius primary trade area are in the top 16 

PrIZM lifestyle clusters, with 13% in the “elite 

Suburbs” PrIZM segments.  The average 

disposable income of eastside residents is high:  

their effective buying power is $84,447 per 

household.  and 22% of eastside households 

have disposable incomes over $100K.2 

1 Hebert’s research, Inc., 2008

2 Claritas, 2008 SOPHiStiCAted buyiNg POWeR

eastside At A glance 
• 41% White Collar Professionals
• 38% College graduates
• $84K Avg. disposable income
• 22% - $100K + disposable income
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Fueled by eastside companies like Microsoft, 

Google, amazon.com, expedia, as well as dozens 

of Fortune 500 companies and start-ups, the 

Seattle Tech economy was #1 in job growth 

nationwide.1  Seattle ranks #17 in the “Best 

Performing Cities Index” out of the 200 largest 

metro areas, for how well it is creating and 

sustaining jobs and economic growth—including 

job, wage, salary and technology growth.2

Seattle is ranked as the country’s top 

commercial real estate investment market 

for 2009 by The urban land Institute and 

PricewaterhouseCoopers.3  The Seattle area 

is rated as the “#1 Best Place to live” by City-

data.com, a widely recognized authority on 

profiles of all uS Cities.  and Fortune Small 

Business Magazine ranked Bellevue as the 

#1 “Best Place To live and launch” in the uS.

AN eCONOMiC PeAK PeRfORMeR

first in economic growth
#1 tech economy 
Job growth in u.S.
#1 Commercial Real estate 
investment Market in u.S.
#1 “best Place to Live and 
Launch” – fortune Magazine

Sources:

1 – Cybercities report from american electronics association, 

published 10/31/08 in the Seattle Post-Intelligencer

2 – Miliken Institute / Green Street real estate Partners, 2008

3 - “emerging Trends in real estate” report prepared by The 

urban land Institute and PricewaterhouseCoopers, 2008.
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Regional Center
Bellevue Square

bellevue, WA

South Coast Plaza

Orange County, 

CA

Stanford 

Shopping Center

Palo Alto, CA

Northpark 

dallas, tX

Lennox Square

Atlanta, gA

10 mile Radius

Population 1,602,447 1,618,840 587,431 1,298,677 1,067,961

HH income $500k-749k 25,874 29,786 15,552 20,593 19,972

HH income $750k-999k 17,035 19,549 10,594 13,307 13,145

HH Net Worth 

$1,000,000+

39,921 47,042 27,565 30,808 30,651

Professional / Sci 

/ tech / Admin

70,974 63,879 50,421 64,773 69,612

5-year growth

HH Net Worth

13%

$356,557

13%

$394,425

9%

$470,808

9%

$255,786

12%

$284,583

5 mile Radius

Average HH Net Worth

$399,790 $295,709 $427,657 $256,281 $316,216

2 mile Radius 

Average HH Net Worth

$404,655 $265,377 $443,057 $203,113 $318,111

Sources:  Claritas, 2008

Bellevue Square demonstrates solid market 

affluence with double-digit growth, alongside 

super-regional shopping destinations with 

comparable markets and densities.  Within 

a ten-mile radius, Bellevue Square ranks in 

the top two for households with incomes of 

$500K+ and $750K+, as well as millionaire 

households.  Bellevue Square is tied for first 

place at 13% in projected growth of average 

household net worth and it ranks #1 in 

Professional / Sci / Tech / admin employees.

Proving the financial power of its close-in 

markets, Bellevue Square ranks in the top 

two centers for average household net worth 

at both a five-mile radius and at a two-mile 

radius—which are projected to grow over 

the next 5 years at 10% and 8%, respectively.     

beLLeVue RiSiNg



ViSiONARy.  COMMitted tO tHe COMMuNity.  

as the realization of an extraordinary vision of 

change, the 45+ million dollar renovation of 

Bellevue Square positions this top-performing 

super-regional shopping destination for 

exponential growth and solidifies its dominance 

in the marketplace.  The New vue is “Synergy 

equals Success.”  look for much more of 

both:  synergy between luxury brands within 

Bellevue Square to generate retail excitement 

and synergy between the upscale elements 

of the entire Bellevue Collection to attract 

highly affluent customers like never before.

Bellevue Square and The Bellevue Collection are 

owned and managed by Kemper Development 

Company—a fourth generation, family-owned 

real estate and development company.  While 

many of its industry counterparts have split into 

specialized companies, Kemper Development 

Company and its affiliates have continued to 

honor their legacy, with a focus on long-term 

development, ownership, management and 

leasing of its properties in the eastside market.
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Square
for more information on bellevue Square, please contact Kemper development Company 

at 1.800.000.000 or retail@bellevuesquare.com



Square
for more information on bellevue Square, please contact Kemper development Company 

at 1.800.000.000 or retail@bellevuesquare.com
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